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- FOR BUSINESS EVENTS

This guide accompanies our master Brand Book and should be considered when working in the business
events space. Please explore our region’s Brand Book in conjunction with consulting this guide.

We aspire to deliver on our business events brand promise where every delegate leaves empowered
through new learnings and enriched with greater connections.



Surrounding your team with great, leaves your business greater.

We invite delegates to inhale the freshest air from our unconstrained tropical landscape with world-class
tourism and events infrastructure as their ‘office’.

We allow delegates to contribute effortlessly to event participation by sharing the everyday luxuries of
the tropics. Delegates can walk to their conference beside the Coral Sea, travel light to enjoy our warmer
weather and outdoor events.

We encourage delegates to draw inspiration from world-significant moments in time; the formation of the
oldest rainforest in the world - the Wet Tropics Rainforest — and the largest coral reef — the Great Barrier
Reef - to ensure they leave greater.




Through genuine connections with peers, community and environment.

Our region grants delegates a sense of space, and natural clarity to refocus their minds to process

‘information, problem solve and use their time productively. Our destination hubs of Cairns and

Port Douglas allow shorter travel times for delegates, less traffic and more time spent outdoors.

Our welcoming tropical lifestyle blocks outside noise from a delegate’s ‘usual work’, allowing an escape
from the daily hustle and bustle. Delegates can then engage openly in a positive environment with new
people and greater experiences.
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Asaj)erson and knowing that every event makes a difference.
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Images are an integral part of telling our story.

Our imagery should convey the transformative effect our place has on our guests. To do this,
imagery selections should continue to follow the destination guidelines as pre-and post-touring *
is often as a leisure guest. However, at times it is essential to add a business events overlay to
material to suit the audience. : 'z

This includes:
* Avoiding images featuring children and families
* Avoiding images that look too romantic or a wedding set up

* Ensuring images show a group focus or options for groups
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businesseventscairns.org.au
@businesseventscairns #BuisnessEventsCairns #BusinessEventsCairnsGBR
/BusinessEventsCairnsGBR | ¥ @MeetInCairnsGBR



